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Nielsen Analysis - April 1993 

The following provides an analysis of key findings and trended monthly data based on the 
original (non-expanded) version of the Nielsen Audit Service. 

SIGNIFICANT F INDINGS 
Phi lip Morri s 

• PM realized a +0.9 share point gain versus month-ago to 43.2%, its largest month-to- 
month consumer take away advance to date (since at least 1/88). PM 1 s Premium and 
Discount products contributed to this gain, with positive performances by Marlboro, 
Basic and PM s Private Labels. 

♦ Marlboro posted a +0.5 point month-to-month advance to 22,0%, its first positive 
performance since July 1992. The franchise is likely benefiting from extensive 
promotional support in April including an FSI (dropped on 4/25), Direct Mail (second 
phase of MAT program sent to approximately 6.9 million smokers beginning 3/25) and 
B3G2F offers. Marlboro’s monthly gain was concentrated in C-stores (+1.0), 
particularly in Regions 2 and 4. Conversely, Deep Discount growth was minimal in C- 
stores (+0.05) and negative in Region 2 and 4 C-stores. 


R.T Reynolds 

• RJR incurred a -0.3 point decline versus month ago to 32.6%, its largest month-to- 
month loss since January 1992. Gains by Camel Filter and Reynolds' Private Label 
products were more than offset by declines among each of its other major brands 
including Winston (-0.3). Reynolds' contribution from Premium products remained 
stable versus month-ago at 53.3% but has declined -2.4 points since year-end 1992. In 
comparison, PM s Premium brand contribution has declined during the month and 
since year-end by -0.9 and -4.2 points respectively to 71.4%. 

* Camel Special Lights realized a 0.56% share during its second month of retail activity 
(+0.45 versus month-ago) with any packing distribudon of 75%, appearing to provide 
an inidal net contribution to the Brand Family, with total Camel Filter advancing +0.51 
points versus March. These results are fairly consistent with Camel Wides’ 
performance during its second month at retail with share and distribution levels of 
0.57% and 77% respectively. The placement of Special Lights product on Reynolds 
fixtures may have been at the expense of its Black & White products, with Best Value 
and Monarch incurring significant monthly declines totaling -0.7 points. 


Disco unt Cate gory 

• The Discount category advanced +0.3 points versus month-ago to 37.8%, its slowest 
rate of expansion since May 1992. This likely reflects the influence of various 
Premium brand promotions (particularly for Marlboro and Camel Filter) and pass 
through of manufacturer Deep Discount list price increases from the first quarter 
helping to lower the selling price gap. 
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Deep Di s count S egment 

• The Deep Discount segment advanced +0.6 points versus month-ago to 25.1%. PM 1 s 
Deep Discount products gained +0.8 points to 9.3% reflecting renewed growth of 
PM 1 s Private Labels (+0.6) coupled with continued expansion of Basic (+0.2). 

Basic 1 s distribution continued to expand, advancing +3.0 points versus March to 
48.5% helping to narrow the distribution gap with GPC to within 2 points. 

• RJR 1 s IOeep Discount franchises declined -0.1 points versus March (its first loss since 
October 1991) as continued grow r th of its Private Label products was offset by losses to 
Monarch and Best Value. Distribution of Reynolds’ Deep Discount entries declined 
slightly in April (-0.3 points) as continued losses by Best Value overshadowed 
expansion of its Private Labels and Monarch. 
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